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(1] Emotion and Feeling
Emotions are an intrinsic part of who we are as human beings. If it looks a particular way or

presents a particular image, it can evoke emotions or feelings based on past, present or desired
experiences.

A receptive state is required for maximum attention to and acceptance of information. Emotions
can help us:

v make faster and better quality decisions

v enhance meaning and

v help us believe it

Strong emotions can contribute to or detract from the information.

[2] Language and Interpretation
The prevailing factor of language and interpretation is divided into four groups: »
v’ Level of Detail: The level of detail we provide in our information should be “just right”. Too
little detail tends to people may guess about what is missing and fill in their own details. Too

much tends to people get bored and stop paying attention or the real message gets lost in the
. bulk.
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v’ Language: Much of our communication today involves the use of words, either written or
spoken.

v’ People: The individual involved further complicate creating effective communication. Every
individual is unique with a unique set of experiences and contexts. No two are exactly alike.
The more complex or new the information you are trying to convey, the more potential for
varied interpretations.

v' Meaning: Words are abstracts that represent objects and ideas. We see, we think, then our
brain translates.

[3] Behavior _
Our behaviors influence our associations with others, as well as our approach toward and
interpretation of information. Most behavior patterns are well established habits and we are
usually unaware that they exist. Much of our lives are spent in our “habit zone”. This is part of
the brain’s strategy for running our bodies and keeping us functional. When we have repeated a
thing long enough, it moves to habit and we don’t have to engage conscious thought to
perform. By committing these activities to the unconscious, the brain can engage.in other
conscious activities.
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